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ABSTRAK 

 

Arrofi Nur Iman (1414.1111.619) 

Pengaruh Label Halal dan Perceived Quality terhadap Loyalitas Konsumen (Studi 

Kasus pada Store J.Co Donuts and Coffee Mall of Indonesia) 

xvii + 135 hlm +  42 tabel + 15 gambar 

 

Loyalitas konsumen merupakan tujuan inti yang diupayakan pemasar. Hal 

ini dikarenakan dengan loyalitas diharapkan perusahaan akan mendapatkan 

keuntungan jangka panjang atas hubungan mutualisme yang terjalin dalam kurun 

waktu tertentu, oleh karena itu, loyalitas konsumen berdasarkan kepuasan murni 

dan terus-menerus merupakan salah satu aset terbesar yang mungkin didapat oleh 

perusahaan. Loyalitas konsumen dipengaruhi oleh berbagai faktor. Penelitian ini 

bertujuan untuk mengetahui pengaruh label halal dan perceived quality terhadap 

loyalitas konsumen. 

Penelitian ini dilakukan pada restoran J.Co Donuts and Coffee Mall of 

Indonesia. Waktu penelitian dilakukan mulai dari 01 Februari sampai dengan 01 

Juni 2018. Metode penelitian penelitian yang digunakan adalah Library Research 

Method dan Field Research. Populasi konsumen sebanyak 1050 dengan sampel 

sebanyak 265 responden. Pengolahan data menggunakan SPSS versi 24.0. hasil 

penelitian menyimpulkan bahwa (1) Label halal mempunyai pengaruh positif dan 

signifikan terhadap loyalitas konsumen. Hal ini mengidentifikasikan bahwa 

semakin besar nilai label halal, maka nilai loyalitas konsumen pada Restoran J.Co 

Donuts and Coffee Store Mall of Indonesia akan meningkat, (2) Perceived quality 

mempunyai pengaruh positif dan signifikan terhadap loyalitas konsumen. Hal ini 

mengidentifikasi bahwa Perceived quality menentukan tinggi atau rendahnya 

loyalitas konsumen pada Restoran J.Co Donuts and Coffee Store Mall of 

Indonesia, (3) Label Halal dan Perceived Quality secara simultan berpengaruh 

signifikan terhadap Loyalitas Konsumen, yang berarti loyalitas konsumen 

ditentukan oleh Label Halal dan Perceived Quality.  
 

Sumber : 11 buku + 14 jurnal + 8 website 

 

Kata Kunci: Label Halal, Perceived Quality, Loyalitas Konsumen 
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ABSTRACT 

 

Arrofi Nur Iman (1414.1111.619) 

The Influence of Halal Label and Perceived Quality to Consumer Loyalty (Case 

Study in Store J.Co Donuts and Coffee Mall of Indonesia) 

xvii + 135 page +  42 table + 15 Figure  

 

Consumer loyalty is the core goal that the marketer strives for. This is 

because with loyalty is expected the company will get long-term advantage over 

the relationship mutualisme established within a certain period, therefore, 

customer loyalty based on pure satisfaction and constantly is one of the largest 

assets that may be obtained by the company. Consumer loyalty is influenced by 

various factors. This study aims to determine the effect of halal label and 

perceived quality on consumer loyalty. 

This research was conducted at J.Co Donuts and Coffee Mall of Indonesia 

restaurant. The research time was conducted from 01 February until 01 June 2018. 

The research method used was Library Research Method and Field Research. 

Consumer population as many as 1050 with a sample of 265 respondents. Data 

processing using SPSS version 24.0. the results of the study concluded that (1) 

Halal label has a positive and significant influence on consumer loyalty. It 

identifies that the greater the value of halal label, the value of consumer loyalty in 

J.Co Donuts Restaurant and Mall of Indonesia Coffee Store will increase, (2) 

Perceived quality has a positive and significant influence on consumer loyalty. It 

identifies that Perceived quality determines the high or low consumer loyalty at 

J.Co Donuts Restaurant and Coffee Store Mall of Indonesia, (3) Halal Label and 

Perceived Quality simultaneously have a significant effect on Consumer Loyalty, 

which means that consumer loyalty is determined by Halal Label and Perceived 

Quality. 
 

Source : 11 book + 14 journal + 8 website 

 

Keyword: Halal Label, Perceived Quality, Customer Loyalty 
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