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ABSTRACT

Ferina Septiany Rinaldy, 1313.1111.505, Analysis of The Influence of
Strategy Positioning and Perceived Quality To Consumer Loyalty At Wardah
Cosmetics Beauty Store Buaran Plaza, Jakarta Timur, 145 pages, 49 tables, 10
pictures, Jakarta, 2017.

This research discussed about the influence of strategy positioning and
perceived quality to consumer loyalty at Wardah Cosmetics Beauty Store Buaran
Plaza, Jakarta Timur. The purpose of this research is find out how much the
influence of strategy positioning to consumer loyalty, and the influence of
perceived quality to consumer loyalty in partial. Also to find out how much the
influence of strategy positioning and perceived quality to consumer loyalty in
simultaneous.

Wardah Cosmetics Beauty Store Buaran Plaza, April 2017. The research
method used is library research and field research. The quantitative analysis used
is simple linear regression in partial, and double linear regression in
simultaneous. Result of strategy positioning to consumer loyalty in partial: ¥ =
9,238 + 0,637X. And result of perceived quality to consumer loyalty in partial: ¥
= 5,693 + 0,759X. Result of strategy positioning and perceived quality to
consumer loyalty in simultaneous: ¥ = 3,491 + 0,176 X1 + 0,634 X2. The
coefficient of consumer loyalty determination is 22,2% influenced by strategy
positioning, 32,1% influenced by perceived quality. The coefficient of consumer
loyalty is 32,9% influenced by strategy positioning and perceived quality
simultaneously. Result of correlation coefficient among strategy positioning to
consumer loyalty partially is medium. Result of correlation coefficient among
perceived quality to consumer loyalty partially is medium. And Result of double
correlation coefficient among strategy positioning and perceived quality to
consumer loyalty partially is medium. The conclusion of analysis is all significant,
both of them.

References : 14 books (2010-2016), 20 journals, 6 websites. Research
Advisor : Arifin Nugroho, Zurlina Lubis.

Keywords : Strategy Positioning, Perceived Quality, Consumer Loyalty

viii



DAFTAR 1Sl

HALAMAN JUDUL ..ottt [
HALAMAN PERNYATAAN ORISINALITAS ..o i
LEMBAR PERSETUJUAN SKRIPSI ... i
HALAMAN PENGESAHAN ... ..ot iv
KATA PENGANTAR ..ottt v
LEMBAR PERSETUJUAN PUBLIKASI KARYA ILMIAH.........cccoeiee. Vi
ABSTRAK e vii
DAFTAR ISL...oce et viil
DAFTAR GAMBAR ..ottt iX
DAFTAR LAMPIRAN ..ottt X
BAB | : PENDAHULAN
A. Latar Belakang Masalah.............cccooeiiiiiiiiiiicce e 1
B. Identifikasi dan Pembatasan Masalah .............ccooeveviniieicicnnnnen, 6
C. Perumusan Masalah ...........cccoeeiiiiieiiieee e 6
D. Tujuan Penelitian ........cccooiiiriiiiiciee e 7
E. Kegunaan Penelitian..........cocooiiiiiiiiieeee e 8

BAB Il : KAJIAN TEORI, KERANGKA PEMIKIRAN DAN HIPOTESIS

AL KQJIAN TEOM v 9
1. SegmeNntasi PaSar........cccccceiiuiiiieiie e 9
2. POSIIONING ..oovieiice e 12
3. POSItioning Product ...........cccooeiiiiiiniiiseeeee e 18
A, PEISEPST c.veiiiiiiiieieite ittt sttt 22
5. Perceived QUality.........ccooiiiiieiieiic e 26
6. Loyalitas Pelanggan .........cccocveviiiiiiiie e 30
B. Penelitian Terdahulu ..........cooviiiiiii 37
C. Kerangka PemiKiran..........cccoooeiiieiiiieiieeie e 42
D. HIPOESIS () .eeveeeieiiesieeie et 43

Hal



BAB Il : METODOLOGI PENELITIAN

A. Tempat dan Waktu Penelitian ............ccooovoiiiiiiiiencicc s 44
B. Metode yang Digunakan ............ccccocveveieiieie e 44
C. Definisi Operasional Variabel..........c.ccccooviiiiieii e 45
D. Populasi, Sampel dan Teknik Pengumpulan Data (*).................... 46
1. POPUIBSE ... s 46
2. SAMPEL..ceiiiiiii s 46
3. Teknik Menentukan Ukuran Sampel ...........cccccevvviieiniieennenn, 47
4. Teknik Pengumpulan Data (*) ....ccooeeerinininiieee s 48
E. Instrumen Penelitian..........ccooveiviieiieiiie e 49
1. Uji Kualitas INStrumen ..........ccoccveveieeiiee e 50
F. Teknik Analisis Data..........ccoiveierieieieieieseseeeee e 54

BAB IV : GAMBARAN UMUM OBJEK PENELITIAN

A. Sejarah Singkat Perusahan ...........ccocooviiiinininiiieec e 64
B. SErUKLUr OrganiSasi ........cccerirerieieiieiesie s 71
C. Kegiatan USaha ..........ccciveiiiiiiiicicce et 73
D. Gambaran Keberhasilan dan Kendala Usaha............ccccccccoevivnnnnne. 75

BAB V : HASIL PENELITIAN DAN PEMBAHASAN

A. Deskripsi Data Penelitian...........c.cccccveveiieiieiccie e 77
B. Pengolahan Data..........ccooviiiiiiiiiccesee e 109
C. Pengujian HIPoteSIS (*) ...coveieriirierie e 113
D. Pembahasan Hasil Penelitian ...........ccooeviiiiiniiieiccc e 134

BAB VI : KESIMPULAN, KETERBATASAN DAN SARAN

A, KESIMPUIAN ..o 140

B. KeterbDataSan .......oooevviiiii s 144

ORI Y 1 - | IR TR 144
DAFTAR PUSTAKA ..., 145
LAMPIRAN-LAMPIRAN



TABEL 3.1.:

TABEL 3.2.

TABEL 3.3.:

TABEL 3.4.:

TABEL 3.5.

TABEL 3.6.:

TABEL 3.7.:

DAFTAR TABEL

Penentuan Jumlah Sampel ..o,

: Uji Validitas Strategi Positioning (X1).......ccccooevvveveiiieinenenne

Uji Validitas Perceived Quality (X2).......ccccevviveiiieveciicieenenn,

Uji Validitas Loyalitas Pelanggan (Y) .....cccccovveveiiieincieseenenn,

: Uji Reliabilitas Strategi Positioning (X1) .......cccocvevvivieirenenne.

Uji Reliabilitas Perceived Quality (X2).......cccccoevivevviiieieennnnn,

Uji Reliabilitas Loyalitas Pelanggan (Y) .....cccccocvveveiiicieennenn,

TABEL 3.8. : Pedoman Untuk Memberikan Interpretasi Koefisien

Korelasi .......

TABEL 5.1.

. Tanggapan

POSITIONING (K1) 1eiitieiieeie ettt sre e ans

TABEL 5.2.

. Tanggapan

POSITIONING (K1) ...tieieieeiee ettt

TABEL 5.3.

. Tanggapan

POSITIONING (K1) ...ttt

TABEL 54.

. Tanggapan

POSITIONING (K1) ..eeieiiie ettt

TABEL 55.

. Tanggapan

POSITIONING (K1) 1ttt et

TABEL 5.6.

: Tanggapan Pernyataan Indikator Strategi

xi

Hal



POSITIONING (K1) 1eiivieieeie ettt st sre e nns
TABEL 5.7. : Tanggapan Pernyataan No. 7 Indikator Strategi
POSITIONING (K1) 11eivieieeie ettt ettt nre e anes
TABEL 5.8. : Tanggapan Pernyataan No. 8 Indikator Strategi
POSITIONING (K1) 1eeivieivieie ettt sttt sre e ans
TABEL 5.9. : Tanggapan Pernyataan No. 9 Indikator Strategi
POSITIONING (K1) 1eivieitieie ettt sttt sre e ans
TABEL 5.10. : Tanggapan Pernyataan No. 10 Indikator Strategi
POSITIONING (K1) .eivieiieeie sttt sre e ans
TABEL 5.11. : Tanggapan Pernyataan No. 1 Indikator Perceived
QUATTILY (X2) ettt st ettt reere e
TABEL 5.12. : Tanggapan Pernyataan No. 2 Indikator Perceived
QUATIEY (X2) ettt ettt e reere e
TABEL 5.13. : Tanggapan Pernyataan No. 3 Indikator Perceived
QUATTILY (X2) ettt st ettt reere e
TABEL 5.14. : Tanggapan Pernyataan No. 4 Indikator Perceived
QUALIEY (X2) ettt et e et
TABEL 5.15. : Tanggapan Pernyataan No. 5 Indikator Perceived
QUALIEY (X2) 1ottt e et e e re e
TABEL 5.16. : Tanggapan Pernyataan No. 6 Indikator Perceived
QUALIEY (X2) 1ottt e et e e re e
TABEL 5.17. : Tanggapan Pernyataan No. 7 Indikator Perceived

QUALIIEY (X2) 1ottt et e et e re e

Xii



TABEL 5.18. : Tanggapan Pernyataan No. 8 Indikator Perceived
QUATTIEY (X2) 1ttt ettt e be et et a et e raene e 96
TABEL 5.19. : Tanggapan Pernyataan No. 9 Indikator Perceived
QUATILY (X2) 1ttt et et e e sr e naeene e e ne e 97
TABEL 5.20. : Tanggapan Pernyataan No. 10 Indikator Perceived
QUATILY (X2) 1ttt sttt et a e nte e reeae e 98
TABEL 5.21. : Tanggapan Pernyataan No. 1 Indikator Loyalitas
Pelanggan () ..ot 99
TABEL 5.22. : Tanggapan Pernyataan No. 2 Indikator Loyalitas
Pelanggan (Y) ..ot 100
TABEL 5.23. : Tanggapan Pernyataan No. 3 Indikator Loyalitas
Pelanggan (Y)...ooe ettt e ra s 101
TABEL 5.24. : Tanggapan Pernyataan No. 4 Indikator Loyalitas
Pelanggan (Y) ..ottt e 102
TABEL 5.25. : Tanggapan Pernyataan No. 5 Indikator Loyalitas
Pelanggan (Y ) ..uee ot 103
TABEL 5.26. : Tanggapan Pernyataan No. 6 Indikator Loyalitas
Pelanggan (Y ) ..ueo oot 104
TABEL 5.27. : Tanggapan Pernyataan No. 7 Indikator Loyalitas
Pelanggan (Y ) ..ueo oot 105
TABEL 5.28. : Tanggapan Pernyataan No. 8 Indikator Loyalitas
Pelanggan (Y) ..oo oot 106
TABEL 5.29. : Tanggapan Pernyataan No. 9 Indikator Loyalitas

Xiii



Pelanggan (Y)..ooe oottt nre s 107

TABEL 5.30. : Tanggapan Pernyataan No. 10 Indikator Loyalitas

Pelanggan (Y)..oooi oottt e 108
TABEL 5.31. : Jenis Kelamin ReSpONden ..........ccccvvveevveiiiieieese e 109
TABEL 5.32. : Status ReSPONGEN ........cccivveieeiieiece e 110
TABEL 5.33. : UMUr RESPONAEN........ccccovveieiiecieee e 111
TABEL 5.34. : Pendidikan Terakhir Responden ...........c.ccccooevveveiieinennene 112
TABEL 5.35. : Pekerjaan ReSPONUEN ........cccevveiierieiie e 113

TABEL 5.36. : Uji Normalitas Menggunakan Kolmogorov-Smirnov

TABEL 5.37. : Uji Multikolonieritas Berdasarkan Nilai Tolerance dan
Variance Inflation FAactor (VIF) ..o 117
TABEL 5.38. : Uji Regresi Linear Sederhana Strategi Positioning (X1)
Terhadap Loyalitas Pelanggan (Y).....coocoveveiieiece e 119
TABEL 5.39. : Uji Regresi Linear Perceived Quality (X2) Terhadap
Loyalitas Pelanggan (Y)....ooeoiieie et 122
TABEL 5.40. : Uji Regresi Linear Berganda............c.cccoeeveviveiveeicie e, 124
TABEL 5.41. : Uji Koefisien Korelasi (R) Strategi Positioning (X1)
Terhadap Loyalitas Pelanggan (Y).....ccoceoiveiie e 125
TABEL 5.42. : Uji Koefisien Korelasi (R) Perceived Quality (X2)
Terhadap Loyalitas Pelanggan (Y).....ccccevieeiie e 126
TABEL 5.43. : Uji Koefisien Korelasi Berganda...........ccccooevivniiininennnn 127

TABEL 5.44. : Uji Koefisien Determinasi Strategi Positioning (X1)

Xiv



Terhadap Loyalitas Pelanggan (Y).....ccooveieiieiece e
TABEL 5.45. : Uji Koefisien Determinasi Perceived Quality (X2)
Terhadap Loyalitas Pelanggan (Y).....cceoveieiieiece e
TABEL 5.46. : Uji Koefisien Determinasi Strategi Positioning (X1)
dan Perceived Quality (X2) Terhadap Loyalitas Pelanggan (YY) Secara
STMUITAN «.ee e
TABEL 5.47. : Uji Statistik T Strategi Positioning (X1) Terhadap
Loyalitas Pelanggan (Y).....oocoe it
TABEL 5.48. : Uji Statistik T Perceived Quality (X2) Terhadap
Loyalitas Pelanggan (Y) ...

TABEL 5.49. : Uji StatiStik F .....c.oooiiiiiiiceee s

XV



DAFTAR GAMBAR

Hal

GAMBAR 1 D HIPOLESIS . 43
GAMBAR 2 : Logo Perusahaan Wardah COSMELICS ........cccccvevvvrveiiennnnne 71
GAMBAR 3 : Struktur Organisasi Wardah CoSmetics..........cccccevvvvenenne. 72
GAMBAR 4 : Hasil Uji Normalitas Menggunakan Histogram................. 114
GAMBAR 5 : Hasil Uji Normalias Menggunakan P-Plot........................ 115
GAMBAR 6 : Hasil Uji Heteroskedastisitas...........cooeverireneninincicien, 118
GAMBAR 7 : Grafik Regresi Linier Sederhana Strategi Positioning

Terhadap Loyalitas Pelanggan .........cccoceveiiieniniincienen, 121
GAMBAR 8 : Grafik Regresi Linier Sederhana Perceived Quality

Terhadap Loyalitas Pelanggan .........cccoceveiiieneniinnienen, 123

GAMBAR 9 - Grafik Uji Statistik Strategi Positioning Terhadap Loyalitas
Pelanggan ..o 131
GAMBAR 10 : Grafik Uji Statistik Perceived Quality Terhadap Loyalitas

Pelanggan .......oooeiiieie e 132

XVi



LAMPIRAN 1

LAMPIRAN 2

LAMPIRAN 3

LAMPIRAN 4

LAMPIRAN 5

LAMPIRAN 6

LAMPIRAN 7

LAMPIRAN 8

DAFTAR LAMPIRAN

: Kuesioner

: Tabulasi Data Strategi Positioning
: Tabulasi Data Perceived Quality

: Tabulasi Data Loyalitas Pelanggan
: Tabel t

: Tabel r

: Tabel F

: Surat Keterangan Riset

XVii



