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ABSTRAK 

 

Penelitian ini membahas tentang pengaruh citra merek dan harga terhadap 

keputusan pembelian. Tujuan penelitian ini untuk mengetahui besarnya pengaruh 

citra merek dan harga terhadap keputusan pembelian smartphone Samsung. 

Penelitian ini dilakukan di Samsung store Mall Artha Gading Jakarta. 

Waktu penelitian dilaksanakan dari bulan Maret s/d Juli 2020, penelitian ini 

menggunakan metode kepustakaan dan metode lapangan. Penelitian ini diolah 

menggunakan SPSS 23. Hasil penelitian menyimpulkan bahwa dari uji T citra 

merek & harga memiliki pengaruh terhadap keputusan pembelian masing-masing 

sebesar 4,582 dan 8,922. Sedangkan hasil dari analisis Koefisien Determinasi 

(KD) citra merek & harga masing-masing sebesar 21,6% dan 51,2%. Sedangkan 

hasil dari uji F nya kedua variabel tersebut memiliki pengaruh simultan sebesar 

Fhitung = 41,791 > Ftabel 3,12. 

Kata kunci : Citra Merek, Harga, Keputusan Pembelian 
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ABSTRACT 

   

This study discusses the influence of brand image and price on purchasing 

decisions. The purpose of this study was to determine the effect of brand image 

and price on Samsung smartphone purchasing decisions. 

This research was conducted at the Samsung store Mall Artha Gading 

Jakarta. When the research was conducted from March to July 2020, this 

research used the library method and the field method. This research was 

processed using SPSS 23. The results of the study concluded that from the T test of 

brand image & price have an influence on purchasing decisions respectively 

4.582 and 8.922. While the results of the analysis of the coefficient of 

determination (KD) brand image & price were 21.6% and 51.2%, respectively. 

While the results of the F test both of these variables have a simultaneous 

influence of Fcount = 41.791> Ftable 3.12. 

Keywords: Brand Image, Price, Purchase Decision 
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