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ABSTRAK

Penelitian ini membahas tentang masalah Pengaruh Store Atmosphere Dan
Kualitas Pelayanan Terhadap Loyalitas Konsumen (Study Kasus Pada Join Kopi
Bulungan Blok M Jakarta Selatan). Tujuan penelitian ini adalah untuk mengetahui
seberapa besar pengaruh Store Atmosphere dan Kualitas Pelayanan terhadap
Loyalitas Konsumen pada Kedai Join Kopi. Penelitian ini dilakukan pada Kedai
Join Kopi, waktu penelitian dilakukan dari bulan Februari hingga Juli 2020.

Hasil penelitian menunjukan adanya pengaruh variabel Store Atmosphere
terhadap Loyalitas Konsumendari hasil uji T dimana thitung = 13,272lebih besar
ttabel = 1,99167 atau (13,272 >1,99167) dan adanya pengaruh Kualitas Pelayanan
terhadap Loyalitas Konsumen dari hasil uji T dimana thitung = 19,467 lebih besar
ttabel = 1,99167 atau (19,467 >1,99167). Dan dari hasil uji koefisien determinasi
variabel Store Atmosphere dan Kualitas Pelayanan mempengaruhi Loyalitas
Konsumen sebesar 83,4% dan sisanya sebesar 16,6% dipengaruhi oleh aspek lain.
Dapat disimpulkan terdapat pengaruh yang sangat kuat dari variabel Store
Atmosphere dan Kualitas pelayanan terhadap Loyalitas Konsumen.

Kata Kunci : Store Atmosphere, Kualitas Pelayanan dan Loyalitas
Konsumen



ABSTRACT

This study discusses the issue of the Effect of Store Atmosphere and
Service Quality on Consumer Loyalty (Case Study on Join Coffee Bulungan Blok
M, South Jakarta). The purpose of this study was to determine how much
influence the Store Atmosphere and Service Quality on Consumer Loyalty at Join
Coffee Shops. This research was conducted at the Join Coffee Shop, when the
study was conducted from February to July 2020.

The results showed the influence of Store Atmosphere variables on
Consumer Loyalty from the T test results where tcount = 13.272 was greater
ttable = 1,99167 or (13.272>1,99167) and there was an influence of Service
Quality on Consumer Loyalty from the T test results where t count = 19.467
greater than table = 1,99167 or (19.467>1,99167). And from the test results the
coefficient of determination of Store Atmosphere and Service Quality variables
affects Consumer Loyalty by 83.4% and the remaining 16.6% is influenced by
other aspects. It can be concluded that there is a very strong influence of Store
Atmosphere and Service Quality variables on Consumer Loyalty.

Keywords: Store Atmosphere, Service Quality and Consumer Loyalty
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