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ABSTRAKSI 

 Safitri , 15151111739, Pengaruh Variasi Produk dan Promosi Penjualan 

terhadap Keputusan Pembelian kartu kredit Bank OCBC NISP Gunung Sahari 131 

halaman, 51 tabel, 11 gambar , Jakarta 2019. 

 Penelitian ini membahas pengaruh variasi produk dan promosi penjualan 

terhadap keputusan pembelian kartu kredit bank OCBC NISP. Tujuan penelitian ini 

untuk mengetahui hubungan dan besarnya pengaruh variasi produk dan promosi 

penjualan terhadap keputusan pembelian kartu kredit bank OCBC NISP Cabang 

Gunung Sahari, Jakarta Pusat. 

 Penelitian ini dilakukan di Penelitian dilaksanakan pada bank PT. OCBC 

NISP , Tbk kantor cabang Gunung Sahari yang berlokasi di jalan Gunung Sahari VII 

No.36 Gunung Sahari Jakarta Pusat DKI Jakarta 10720. Waktu penelitian ini 

dilaksanakan dari bulan Februari-Juli 2019.Metedo penelitian melaui metode 

kepustakaan dengan mempelajari bahan-bahan tertulis berupa buku-buku, dokumen, 

internet, dan jurnal yang digunakan sebagai landasan teori dan metode lapangan yaitu 

mengumpulkan informasi dan data yang aktual dari objek penelitian melalui 

observasi atau wawancara serta riset langsung terhadap nasabah dengan menyebar 

kuesioner kepada nasabah. Setelah data terkumpul , maka dilakukan analisis 

kuantitatif dengan menggunakan SPSS vesrsi 25 yaitu persamaan garis regresi : Ϋ = 

16,458 + 0,441 X1 +0,409 X2. Hasil koefisien korelasi (r) = 0,482 yang mana artinya 

terdapat hubungan yang sedang antara variasi produk dan promosi penjualan terhadap 

keputusan pembelian, maka dapat dikatakan bahwa variasi produk dan promosi 

penjualan yang dilakukan pada produk kartu kredit  bank OCBC NISP mempunyai 

pengaruh yang sangat kuat terhadap keputusan pembelian. Hasil koefisien determiasi 

serta analisis pengaruh variasi produk dan promosi penjualan terhadap keputusan 

pembelian secara simultan didapat KD = 23,2% yang berarti variasi produk dan 

promosi penjualan mempengaruhi keputusan pembelian sebesar 23,2% selebihnya 

dipengaruhi sebesar 76,8 % diperkirain dipengaruhi oleh faktor lain diluar penelitian 

iniseperti promo,  merchand, kualitas produk , brand awerness , kemudahan 

bertransaksi , keamanan sistem, citra merek dan sebagainya. Dengan menggunakan 

uji T , maka diperoleh t hitung sebesar 2,121 (X1) dan 3,585 (X2) berdasarkan t tabel 

diperoleh 1, 67412, sehingga T hitung lebih besar dari T tabel, maka diartikan bahwa 

Ho ditolak dan Ha diterima. Dapat disimpulkan bahwa terdapat hubungan positif dan 

signifikansi antara variasi produk dan promosi penjualan terhadap keputusan 

pembelian. 

 Daftar acuan : 9 buku ( 2008-2013 ) , 10 jurnal , 6 sumber internet. 

Pembimbing: Arjuna Wiwaha dan Nimrod Aprix. 

 Kata kunci : variasi produk , promosi penjualan , keputusan pembelian dan 

kartu kredit. 
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ABSTRACTION 

 

Safitri , 15151111739 . The Effect of Product Variation and Sales Promotion 

on Purchasing Decisions of Bank OCBC NISP Gunung Sahari credit cards 131 pages, 

51 tables , 11 pictures, Jakarta 2019. 

This study discusses the effect of product varitions and sales promotions on 

OCBC NISP bank credit card purchasing decisions. The purpose of this study was to 

determine the relationship and the magnitude of the effect of product varitions and 

sales promotions on the purchase decision of OCBC NISP bank credit cards in 

Gunung Sahari Branch, Central Jakarta. 

This research was conducted in Research carried out at the bank PT. OCBC 

NISP, Tbk Gunung Sahari branch office located on Gunung Sahari VII No.36 

Gunung Sahari street  Central Jakarta , DKI Jakarta 10720. When this research was 

conducted from February-July 2019. Method research through the literature method 

by study written material in the form of books , document , internet , and journals that 

are used as the basis of theory and field methods, namely gathering actual 

information and data from research objects through observation or interviews and 

direct research on customers by distributing questionnaires to customers. After the 

data is collected , a quantitative analysis using SPSS ves 25 is carried out, namely the 

regression line equation : Ϋ = 16,458 + 0,441 X1 +0,409 X2. The results of the 

correlation coefficient ( r ) = 0,482 which means that there is a strong relationship 

between product variations  and sales promotions on purchasing decisions, it can be 

said that product variations and sales promotions made on OCBC NISP bank credit 

card product have a very strong influence on decisions purchase. The result of the 

coefficient of determination and analysis of the influence of product variations and 

sales promotions on purchasing decisions simultaneously obtained KD = 23,2% ,  

which mean product variations nad sales promotions affect purchasing decisions by 

23,2% while the rest isinflunced by 76,8% estimated influenced by other factors  

outside of this research such as promos , merchandises , product quality , brand 

awareness , ease for transaction, system security, brand image and so on. By using the 

T test , T counts were obtained for 2,121 ( X1 ) and 3,585 ( X2 )  based on T tables 

obtained 1,67412, so T counts were greater than T tables , meaning that Ho was 

rejected and Ha was accepted. It can be concluded that there is a positive  and 

significant relationship between product variations and sales promotions on 

purchasing decisions. 

 

Reference list : 9 books ( 2008 – 2013 ) , 10 journals , 6 internet sources . 

Mentor : Arjuna Wiwaha dan Nimrod Aprix. 

 

Keywords : Product variations , Sales promotions , Purchasing decisions and 

Credit card 
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