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ABSTRACT 

 
 

Amalia Khairina Sabila,1414.1111.656, The Effect of Price and Promotion 

Intensity on Consumer’s Purchase Intention of Energizer Battery on PT. Pratama 

Makmur, 131 pages, 48 tables, dan 10 figures, Jakarta, 2018 

This research objective is to determine the effect of price and promotion 

Intensity the Consumer’s Purchase Intention of energizer battery at PT. Pratama 

Makmur, Senen, Central Jakarta. 

This research was done to PT. Pratama Makmur, Senen, Central of Jakarta. 

The time of research was for month of  January to March of 2018. The method used 

in this research is library and method field. Sample used was 123 consumer that sold 

energizer battery using Simple Random Sampling technique. The result shows that 

Price variable and Intensity Promotion variable have positive and significant 

influence for Consumer’s Purchase Intention. Effect that was given by Price against 

Consumer Purchase Intention is 0,02% and Promotion Intensity variable against 

Consumer’s Purchase Intention is 13,3%. While the rest (86,5%), was affected by 

other factors such as brand image, and quality perception. This research can be 

marked as not valid since value of thitung is small than the value of ttabel which in 

this case, 0,458 > 1,97976 for Price (X1) effect for Consumer’s Purchase Intention. 

The value of thitung for Promotion Intensity was 4,313. This is bigger compared to 

ttabel which has value of 1,97976. Then the analization of test F calculation with 2 

independent variables which are Price (X1) and Promotion Intensity (X2) against 

Consumer’s Purchase Intention(Y) was 9,315 (using Fhitung from SPSS table 

Anova). This number was way bigger than Ftabel which has value of 3,07. This 

means, both Price (X1) and Promotion Intensity (X2) have significant influence for 

Consumer’s Purchase Intention. 

Reference: 5 books (2005 – 2016), 6 journals, 1 thesis, 4 websites, thesis 

adviser : Arifin Nugroho, SE,MM dan Drs. H. Arjuna Wiwaha, MM 

 

Key words: Price,  Promotion Intensity, Consumer’s Purchase Intention . 
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ABSTRAKSI 

 
 

Amalia Khairina Sabila, 1414.1111.656, Pengaruh Harga dan Intensitas 

Promosi Terhadap Minat Beli Konsumen Batu Baterai  Energizer Pada PT. Pratama 

Makmur, 131 halaman, 48 tabel, dan 10 gambar, Jakarta, 2018. 

Penelitian ini bertujuan untuk menentukan pengaruh harga dan intensitas 

promosi terhadap minat beli konsumen batu baterai Energizer pada PT. Pratama 

Makmur, Senen, Jakarta Pusat. 

Penelitian ini diadakan ke PT. Pratama Makmur, Senen, Jakarta Pusat. 

Penelitian berlangsung dari bulan Januari sampai Maret tahun 2018. Metode yang 

digunakan dalam penelitian ini adalah metode kepustakaan dengan mempelajari 

bahan-bahan tertulis berupa buku-buku, dokumen, internet dan jurnal yang 

digunakan sebagai landasan teori dan metode lapangan yaitu mengumpulkan 

informasi dan data yang aktual dari objek penelitian melalui observasi atau 

wawancara serta riset langsung terhadap konsumen dengan menyebar kuesioner 

kepada konsumen. Sempel yang digunakan adalah 123 konsumen batu baterai 

Energizer menggunakan teknik Simple Random Sampling. 

Hasil penelitian ini menunjukkan bahwa variabel harga dan intensitas 

promosi mempunyai pengaruh yang positif dan signifikan terhadap minat beli 

konsumen. Dampak yang diberikan oleh harga terhadap minat beli konsumen adalah 

0,02% dan intensitas promosi berdampak sebesar 13,3%. Sedangkan sisanya 

(86,5%), dipengaruhi oleh faktor lain seperti brand image, dan presepsi kualitas. 

Penelitian ini dapat di katakan tidak valid karena nilai dari thitung lebih kecil dari nilai 

ttabel dimana dalam kasus ini 0,458 < 1,97976 untuk dampak harga (X1) terhadap 

minat beli konsumen. Sedangkan dinyatakan valid untuk intensitas promosi (X2) 

terhadap minat beli konsumen. Nilai dari thitung untuk intensitas promosi adalah 

4,313. Nilai ini lebih besar bila dibandingkan dengan ttabel yang mempunya nilai 

1,97976. Kemudian, analisa untuk perhitungan F test dengan 2 variabel independen 

yaitu harga (X1) dan intensitas promosi (X2) terhadap minat beli konsumen (Y) 

adalah 9,315 (menggunakan Fhitung dari table SPSS Anova). Nilai ini jauh lebih besar 

bila dibandingkan dengan Ftabel yang mempunyai nilai 3,07. Ini menunjukkan, kedua 

variabel, harga (X1) dan intensitas promosi (X2) mempunyai pengaruh yang besar 

terhadap minat beli konsumen. 

Daftar acuan: 5 buku (2005 – 2016), 6 jurnal, 1 skripsi, 4 sumber internet, 

pembimbing : Arifin Nugroho, SE,MM dan Drs. H. Arjuna Wiwaha, MM 

 

Kata kunci: Harga, Intensitas Promosi, Minat Beli Konsumen. 

 

 

 
 
 
 
 
 
 
 

 

 

 

 

 



x 
 

DAFTAR ISI 
 
 

 

Halaman 

 

HALAMAN JUDUL ................................................................................................................ i 

 

HALAMAN PERNYATAAN ORISINALITAS ............................................................. ii 

 

LEMBAR PERSETUJUAN SKRIPSI ................................................................................ iii 

 

HALAMAN PENGESAHAN ............................................................................................... iv 

 

KATA PENGANTAR ............................................................................................................. v 

 

LEMBAR PERSETUJUAN PUBLIKASI KARYA ILMIAH .................................... vii 
 

ABSTRACT ................................................................................................................................ viii 
 

DAFTAR ISI ............................................................................................................................... x 
 

DAFTAR TABEL ..................................................................................................................... xii 
 

DAFTAR GAMBAR................................................................................................................ xv 
 

DAFTAR LAMPIRAN ............................................................................................................ xvi 
 

BAB I : PENDAHULUAN 
 

A. Latar Belakang Masalah ................................................................................... 1 

B. Identifikasi dan Pembatasan Masalah ........................................................... 5 

C. Perumusan Masalah ........................................................................................... 6 

D. Tujuan Penelitian ................................................................................................ 7 

E. Kegunaan Penelitian .......................................................................................... 7 
 

BAB II : KAJIAN TEORI, KERANGKA BERFIKIR DAN HIPOTESIS 
 

A. Kajian Teori ......................................................................................................... 9 

1.  Harga (Price) ................................................................................................. 9  
2.  Intensitas Promosi (Intensity Promotion) .............................................. 19 

3.  Minat Beli Konsumen ................................................................................. 26 

B. Penelitian Sebelumnya ...................................................................................... 30 

C. Kerangka Berfikir ............................................................................................... 31 

D. Hipotesis ............................................................................................................... 33 
 

BAB III : METODOLOGI PENELITIAN 
 

A. Lokasi dan Waktu Penelitian .......................................................................... 34 

B. Metode Penelitian ............................................................................................... 34 

C. Definisi Operasional Variabel......................................................................... 35 

D. Populasi, Sampel, dan Teknik Pengambilan Data .................................... 37 

E. Teknik Pengumpulan Data  .............................................................................. 40 

 

 



xi 
 

F.  Teknik Analisis Data......................................................................................... 43 

G. Uji Kualitas Instrumen ...................................................................................... 57 

 

BAB IV : GAMBARAN UMUM OBJEK PENELITIAN  
 

A. Sejarah Singkat Perusahaan ............................................................................ 62 

B. Struktur Organisasi Perusahaan ...................................................................... 63 

C. Kegiatan Usaha Perusahaan ............................................................................ 66  
D. Gambaran Keberhasilan dan Kendala Perusahaan ................................... 67 

 

BAB V : HASIL PENELITIAN DAN PEMBAHASAN 
 

A. Deskripsi Data dan Hasil Penelitian ............................................................. 69  
B. Pengolahan Data ................................................................................................. 91 

C. Pengujian Hipotesis ........................................................................................... 94 

D. Pembahasan Hasil Penelitian .......................................................................... 120  
 

BAB VI : KESIMPULAN, KETERBATASAN DAN SARAN 
 

A. Kesimpulan .......................................................................................................... 126  

B. Keterbatasan ......................................................................................................... 129  

C. Saran ....................................................................................................................... 129 
 

DAFTAR PUSTAKA .............................................................................................................. 130 
 

LAMPIRAN-LAMPIRAN 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



xii 
 

DAFTAR TABEL 
 

 

Halaman 

 

Tabel 1.1 Data Harga dan Penjualan Batu Baterai  ......................................................... 3 
 

Tabel 2.1 Penelitian Sebelumnya .......................................................................................... 30 

 

Tabel 3.1 Menentukan Ukuran Sample ............................................................................... 39 

 

Tabel 3.2 Uji Validitas Harga (X1) ...................................................................................... 58 
 

Tabel 3.3 Uji Validitas Intensitas Promosi (X2) .............................................................. 58 
 

Tabel 3.4 Uji Validitas Minat Beli Konsumen (Y) .......................................................... 59 
 

Tabel 3.5 Uji Reliabilitas Harga (X1).................................................................................. 60 
 

Tabel 3.6 Uji Reliabilitas Intensitas Promosi (X2) .......................................................... 60 
 

Tabel 3.7 Uji Reliabilitas Minat Beli Konsumen (Y) ..................................................... 61 
 

Tabel 5.1 Tanggapan Responden Pernyataan No. 1 ........................................................ 70 
 

Tabel 5.2 Tanggapan Responden Pernyataan No. 2 ........................................................ 71 

 

Tabel 5.3 Tanggapan Responden Pernyataan No. 3 ........................................................ 72 

 

Tabel 5.4 Tanggapan Responden Pernyataan No. 4 ........................................................ 73 

 

Tabel 5.5 Tanggapan Responden Pernyataan No. 5 ........................................................ 74 

 

Tabel 5.6 Tanggapan Responden Pernyataan No. 6 ........................................................ 75 

 

Tabel 5.7 Tanggapan Responden Pernyataan No. 7 ........................................................ 76 

 

Tabel 5.8 Tanggapan Responden Pernyataan No. 1 ........................................................ 77 

 

Tabel 5.9 Tanggapan Responden Pernyataan No. 2 ........................................................ 78 

 

Tabel 5.10 Tanggapan Responden Pernyataan No. 3 ..................................................... 79 

 

Tabel 5.11 Tanggapan Responden Pernyataan No. 4 ..................................................... 80 

 

Tabel 5.12 Tanggapan Responden Pernyataan No. 5 ..................................................... 81 

 

Tabel 5.13 Tanggapan Responden Pernyataan No. 6 ..................................................... 82 

 

Tabel 5.14 Tanggapan Responden Pernyataan No.7 ....................................................... 83 

 

Tabel 5.15 Tanggapan Responden Pernyataan No. 1 ..................................................... 84 

 

Tabel 5.16 Tanggapan Responden Pernyataan No. 2 ..................................................... 85 



xiii 
 

 

Tabel 5.17 Tanggapan Responden Pernyataan No. 3 ..................................................... 86 

 

Tabel 5.18 Tanggapan Responden Pernyataan No. 4 ..................................................... 87 

 

Tabel 5.19 Tanggapan Responden Pernyataan No. 5 ..................................................... 88 

 

Tabel 5.20 Tanggapan Responden Pernyataan No. 6 ..................................................... 89 

 

Tabel 5.21 Tanggapan Responden Pernyataan No. 7 ..................................................... 90 

 

Tabel 5.22 Responden Berdasarkan Umur ......................................................................... 91 

 

Tabel 5.23 Responden Berdasarkan Jenis Kelamin ......................................................... 92 

 

Tabel 5.24 Responden Berdasarkan Pendidikan .............................................................. 92 

 

Tabel 5.25 Responden Berdasarkan Pekerjaan ................................................................. 93 

 

Tabel 5.26 Responden Berdasarkan Lama Menggunakan ............................................ 94 

 

Tabel 5.27 Uji Normalitas Menggunakan Komogorov-Mirnov (KS) ........................ 98 

 

Tabel 5.28 Uji Multikolonieritas Berdasarkan Nilai Tolerance Dan                 

Variance  Inflation Factor (VIF) .......................................................................................... 99 

 

Tabel 5.29 Uji Regresi Linear Sederhana Harga (X1) Terhadap Minat Beli 

Konsumen (Y) ............................................................................................................................ 102 

 

Tabel 5.30 Uji Regresi Linear Intensitas Promosi (X2) Terhadap Minat Beli 

Konsumen (Y) ............................................................................................................................ 105 

 

Tabel 5.31 Uji Regresi Linear Berganda ............................................................................ 107 

 

Tabel 5.32 Uji Koefisien Korelasi Sederhana (R) Harga (X1) Terhadap                

Minat Beli Konsumen (Y) ....................................................................................................... 109 

 

Tabel 5.33 Uji Koefisien Korelasi Sederhana (R) Intensitas Promosi (X2)         

Terhadap Minat Beli Konsumen (Y) ................................................................................... 110 

 

Tabel 5.34 Uji Regresi Korelasi Berganda......................................................................... 111 

 

Tabel 5.35 Uji Koefisien Determinasi Harga (X1) Terhadap Minat Beli          

Konsumen (Y) ............................................................................................................................ 112 

 

Tabel 5.36 Uji Koefisien Determinasi Intensitas Promosi (X2)                        

Terhadap Minat Beli Konsumen (Y) ................................................................................... 113 

 

Tabel 5.37 Uji Koefisien Determinasi Harga (X1) Dan                                         

Intensitas Promosi (X2) Terhadap Minat Beli konsumen (Y) Secara Stimulan ..... 114 

 

Tabel 5.38 Uji Statistik Harga (X1) Terhadap Minat Beli Konsumen (Y) ............... 115 



xiv 
 

 

Tabel 5.39 Uji Statistik T Intensitas Promosi (X2) Terhadap Minat Beli               

Konsumen (Y) ............................................................................................................................ 117 

 

Tabel 5.40 Uji Statistik F ........................................................................................................ 119 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

DAFTAR GAMBAR 
 

Halaman 

 

Gambar 2.1 Kerangka Berpikir ............................................................................................. 32 
                 

Gambar 3.1 Konstelasi Variabel X1 dan X2 Dengan Y .................................................. 35 
 

Gambar 4.1 Struktur Organisasi ............................................................................................ 63 
 

Gambar 5.1 Hasil Uji Normalitas Menggunakan Histogram ........................................ 96 
 

Gambar 5.2 Hasil Uji Normalitas Mengunakan P-Plot .................................................. 97 
 

Gambar 5.3 Hasil Uji Heteroskedastisitas .......................................................................... 101 
 

Gambar 5.4 Grafik Regresi Linear Sederhana Harga (X1) Terhadap                    

Minat Beli Konsumen (Y) ....................................................................................................... 104 
 

Gambar 5.5 Grafik Regresi Linear Sederhana Intensitas Promosi (X2)           

Terhadap Minat Beli Konsumen (Y) ................................................................................... 106 
 

Gambar 5.6 Grafik Uji Statistik T Harga  (X1) Terhadap Minat Beli                

Konsumen (Y) ............................................................................................................................ 116 
 

Gambar 5.7 Grafik Uji Statistik T Intensitas Promosi (X2) Terhadap                      

Minat Beli Konsumen (Y) ....................................................................................................... 118 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



xvi 
 

DAFTAR LAMPIRAN 
 
 
 

Lampiran 1. Kuesioner 
 

Lampiran 2. Tabulasi Data Harga 

 Lampiran 3. Tabulasi Data Intensitas Promosi 

Lampiran 4. Tabulasi Data Minat Beli Konsumen 

Lampiran 5. Tabel T 

Lampiran 6. Tabel F 

Lampiran 7. Tabel R 
 

Lampiran 8. Surat Keterangan Riset 
 

Lampiran 9. Daftar Riwayat Hidup 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

 


