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ABSTRACT 

 

This research discusses the factors that effect Repurchase Intention customers 

Minimarket. The purpose of this research was to determine the effect customer 

experience and sales promotion on Repurchase Intention in the Minimarket retail 

business in Jakarta. this reseacrh uses the variables of Customer Experience, Sales 

Promotion and Repurchase Intention. The purpose of this study was to determine 

the effect of Customer Experience and Sales Promotion on Repurchase Intention 

simultaneously. The study was conducted from February to August 2021 in Jakarta. 

The method used in this study uses regression analysis and correlation with Process 

v3.5, with a total of 150 respondents. Processing of data using SPSS 25. The results 

showed a positive and significant relationship in the partial and simultaneous 

relationship. The results show that Customer Experience is influenced by 41.3% of 

Repurchase Intention, Sales Promotion is influenced by 33.7% of Repurchase 

Intention, and Customer Experience and Sales Promotion is influenced by 48.9% 

of Repurchase Intention. The results show that Repurchase Intention has a positive 

and significant influence on Customer Experience and Sales Promotion in DKI 

Jakarta. Retail companies are advised to continue to give a good impression to the 

Customer Experience when shopping and the best promotions, so that the 

Repurchase Intention will increase. 

Keywords: Customer Experience, Sales Promotion, Repurchase Intention, Retail 

Business, Minimarket. 
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ABSTRAK 

 

Penelitian ini membahas mengenai faktor-faktor yang mempengaruhi Repurchase 

Intention Minimarket. Tujuan dari penelitian ini adalah untuk mengetahui pengaruh 

Customer Experience dan Sales Promotion terhadap Repurchase Intention dalam 

bisnis ritel Minimarket di Jakarta. penelitian ini menggunakan variabel Customer 

Experience, Sales Promotion dan Repurchase Intention. Tujuan penelitian ini 

adalah untuk mengetahui pengaruh Customer Experience dan Sales Promotion 

terhadap Repurchase Intention secara simultan. Penelitian dilakukan pada bulan 

Februari sampai Agustus 2021 di Jakarta. Metode yang digunakan dalam penelitian 

ini menggunakan analisis regresi dan korelasi dengan Process v3.5, dengan jumlah 

responden sebanyak 150 responden. Pengolahan data menggunakan SPSS 25. Hasil 

penelitian menunjukkan adanya hubungan positif dan signifikan pada hubungan 

parsial dan simultan. Hasil penelitian menunjukkan Customer Experience 

dipengaruhi sebesar 41,3% terhadap Repurchase Intention, Sales Promotion 

dipengaruhi sebesar 33,7% terhadap Repurchase Intention, dan Customer 

Experience dan Sales Promotion dipengaruhi sebesar 48,9% Terhadap Repurchase 

Intention. Hasil menunjukkan bahwa Repurchase Intention memiliki pengaruh 

positif dan signifikan terhadap Customer Experience dan Sales Promotion di DKI 

Jakarta. Perusahaan ritel disarankan untuk terus memberikan kesan baik bagi 

Customer Experience pada saat berbelanja dan promosi terbaik, agar Repurchase 

Intention semakin meningkat. 

 
Kata Kunci: Customer Experience, Sales Promotion, Repurchase Intention, Bisnis 

Ritel, Minimarket.  
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