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ABSTRAKSI 

Dita Yunita Prehastiani, 1515.1111.754, Analisis Pengaruh Lokasi, Suasana 

Toko (Atmosphere Store) Terhadap Keputusan Pembelian pada Kultur Jaringan Kopi, 

122 Halaman, 57 tabel, 8 gambar, Jakarta 2020.  

Penelitian ini membahas tentang masalah Pengaruh Lokasi dan Suasana Toko 

(Atmosphere Store) Terhadap Keputusan Pembelian. Tujuan penelitian ini adalah 

untuk mengetahui seberapa besar pengaruh Lokasi, Suasana Toko (Atmosphere Store) 

Terhadap Keputusan Pembelian padaKultur Jaringan Kopi. Penelitian ini dilakukan 

pada Kultur Jaringan Kopi, waktu penelitian dilakukan dari bulan September hingga 

Desember 2019. Metode ini menggunakan metode kepustakaan dan metode lapangan. 

Hasil penelitian menunjukan adanya pengaruh variabel lokasi terhadap 

keputusan pembelian dari hasil uji T dimana thitung > ttabel (7,349 > 1,6462), dan 

adanya pengaruh suasana toko (atmosphere store) terhadap keputusan pembelian dari 

hasil uji T dimana thitung > ttabel (5,884 > 1,6462). Dan dari hasil uji koefisien 

determinasi (KD) variabel lokasi, suasana toko (atmosphere store)mempengaruhi 

keputusan pembelian sebesar 35,5% sisanya 64,5% dipengaruhi oleh aspek lain. 

Dapat disimpulkan terdapat pengaruh yang kuat dari variabel lokasi,suasana toko 

(atmosphere store)terhadap keputusan pembelian.  

Daftar Acuan: 18 Buku, 13 Jurnal, 6 sumber internet, Pembimbing Zurlina 

Lubiz dan Nimrod Aprix.  

Kata kunci: Lokasi, Suasana Toko (atmosphere store)dan Keputusan 

Pembelian 
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ABSTRACTION 

Dita Yunita Prehastiani, 1515.1111.754, Analysis of the Effect of Location, Store 

Atmosphere on Purchasing Decisions on Coffee Network Culture 122 pages, 57 

tables, 8 pictures, Jakarta 2020. 

This study discusses the problem of Location Effect and Store Atmosphere on 

Purchasing Decisions. The purpose of this study was to determine how much 

influence the Location, Atmosphere of the Store (Atmosphere Store) on Purchasing 

Decisions in Coffee Network Culture. This research was conducted in the Coffee 

Network Culture, when the research was conducted from September to December 

2019. This method uses the library method and field method. 

The results showed the influence of location variables on purchasing decisions from 

the results of the T test where tcount> ttable (7.349> 1.6462), and the influence of 

store atmosphere (atmosphere store) on purchasing decisions from the results of T 

test where tcount> ttable (5,884> 1, 6462). And from the results of the coefficient of 

determination (KD) test of location variables, the atmosphere of the store 

(atmosphere store) affects purchasing decisions by 35.5%, the remaining 64.5% is 

influenced by other aspects. It can be concluded that there is a strong influence of 

location variables, atmosphere of the store (atmosphere store) on purchasing 

decisions. 

Reference List: 18 Books, 13 Journals, 6 internet sources, Advisors Zurlina Lubiz and 

Nimrod Aprix. 

Keywords: Location, Store atmosphere and Purchase Decision 
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